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Mostly businesses will embrace the use of media mix where they will combine different types of communication channels to meet the various marketing objectives and goals set by the firms. Media mix includes radio, newspaper, television, billboards, websites, email, internet and all the social media platforms. When you combine all the preferred channels it will enable your business to communicate or advertise itself in a very effective way where different kind of customers from different platforms will be able analyze your product and initialize a purchase option https://smallbusiness.chron.com/media-mix-78802.html.
Media mix plays a key role in helping the upcoming marketers or all the existing marketers in understanding the important actions to be taken when coming up with a business. This will help the marketer in knowing ways of how to accelerate improvements because they’ll know the good communication channel or platform to use in improve their performance by allowing the marketing stuff to come up with a good media mix that will help the business achieve all the goals expected.
Also, a good media mix acts as a forecasting tool to help predict the future of your business by showing how your business might perform in the coming years and it will help the marketer know the weakness or failures and find ways to correct them early. Media mix in digital media will help a marketer to know how they can allocate more resources on certain areas to record higher results and this will be achieved because marketers will be given some predictions on how budgets allocated will be able to yield targeted goals through some of the communication channels used. https://www.firebrand.marketing/2019/08/media-mix-marketing-mix-optimization/.
In the recent years marketers or businesses which fails to set up a good media mix will lose the existing and some potential customers and at the end they will have lost a lot of money and time during the marketing process. 
In conclusion many consumers usually expect some key things about your business i.e. to be able to access your adverts in the channels they visit mostly and these channels should be able to provide some consistency in all your customers journeys through the entire business. To achieve all the goals of the business and customers expects marketing messages at the most appropriate time preferably when they are free.
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